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Recently, news reports have touted that a large portion of honey comes from potentially unsate or etfects consumers were willing to pay 0.47 more for US honey, and 0.97 more for local honey as
adulterated international sources. “A Food Safety News investication has documented that compared to international honey.
millions of pounds of honey banned as unsafe in dozens of countries are being imported and Effects of Information
sold here in record quantities.”" Using small tags that could be affixed to the honey jars we offered consumer participants one ot
How will consumers’ react to the risk related to consuming international honey? Will consumers four different information treatments: no information, negative information about impurities in
have a price premium for honey that is produced locally? How can honey producers best price and international honey, positive information about bee pollination, and positive information about
market their honey to manage tood-scare related risks? This project seeks to address the needs of purported effects of local honey on allergies. The results are displayed below:
honey producers by conducting focus groups with producers to understand their primary Bids by Origin & Information Treatments Notably, the allergy information is largely inettective
marketing concerns, performing economic experiments with honey consumers to see how they 2 e relative to the no information treatment. However when
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